The Economic & Social Impact of
Nonprofit Arts & Culture Industry






Organizational Audience
County _ _ Total
Spending Spending
Clackamas $18.2 Million $7.9 Million $26.1 Million
Multhomah $236.9 Million $163.9 Million $400.8 Million
Washington $16.6 Million $13.1 Million $29.7 Million




County Jbs

Clackamas 573

Multnomah 5,841

Washington 533




Personal

County

Income
Clackamas $17.5 Million
Multnomah $286.1 Million

Washington $18.8 Million




Government

County

Revenue
Clackamas $4.5 Million
Multnomah $72.1 Million

Washington $4.9 Million







Local Nonlocal
County _ :
Audiences Audiences
Clackamas 59% 41%
Multnomah 68% 32%
Washington 75% 25%




80+% of nonlocal attendees said, “This arts event is the primary purpose for my trip.”



Social Impact Responses by Attendees

3 County Average

“This venue or facility is an important pi”ar for me
within my community.”

“I would feel a great sense of loss if this activity or venue
were no longer available”

“This activity or venue is inspiring a sense of pride in this
neighborhood or community”

“My attendance is my way of ensuring that this activity or venue
is preserved for future generations”

79%

85%

86%

84%




Arts Volunteerism

County Volunteers VcIJ_IIL;:trzer $$ Value

Clackamas 3,659 122,000 $3.9 Million
Multinomah 12,000 344,000 $11.1 Million
Washington 1,986 66,000 $2.1 Million

(Value of 2022 volunteer hour in Oregon = $32.27)










Arts & Creative Economy in Oregon
$9.3 Billion—3.4% of GSP—62,725 |obs






@ArtsinfoGuy



@ArtsInfoGuy


http://www.americansforthearts.org/

1. What is the message?
2. Who gets the message?

3. Who delivers the message?
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